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Associate Professor of Marketing 
School of Business 

New Jersey City University 
160 Harborside, Plaza 2 Room 206, Jersey City 

NJ 07311, USA 
Phone: 570.939.5822, Email: zlee@njcu.edu 

 
 

ACADEMIC EMPLOYMENT 

Associate Professor of Marketing 
Marketing department, School of Business 

Honors/Awards 
         Teaching Excellence Award (Accreditation Council for Business Schools and Programs,   
         ACBSP) 
         Associate Editor (International Journal of Electronic Customer Relationship Management- 
         UK)                                                                                                           

 
Associate Professor of Marketing - Tenured 
Department of Management, Sigmund Weis School of Business (SWSB) 
Susquehanna University (AACSB, Best National Liberal Arts Colleges, 120, 2015) 
Selinsgrove, PA. 

Honors/Awards 
Outstanding Research and Service Faculty-SWSB (2015) 
Teaching Innovation and Excellence Award-Susquehanna University (2016) 

EDUCATION 

Consumer, Retail Program, The University of North Carolina at Greensboro (UNCG) 
Ph.D. in Consumer Behavior & Retailing, Bryan School of Business and Economics 

Cognate field: Ecommerce, marketing analytics, channel, and international marketing 
Dissertation: An investigation of antecedents and consequences of consumers’ attitudes 

toward apparel websites 

 
 

Fall 2016 
 
 

June 2018 
 
September 2021 
 
 
Fall 2010 - May 2016 

 
 
 
 
 
 
 
 

Greensboro, NC 
May 2010 

 

The Graduate School of Business, The University of North Carolina at Greensboro 
Master in Business Management Administration 

Minor: Marketing in Customer Relationship Management 

Greensboro, NC 
June 2006 

 

The Graduate School of Business, National Dong Hwa University 
Master in Business Administration in International Business Management 

Thesis: A Study of the Correlated Factors Affecting Strategic Partners’ Future 
Cooperative Commitments--Taiwan Information and Electronics Industry 

Hualien, Taiwan 
May 2001 

 

Tamkang University 
Bachelor of Business Administration in Transportation Management and Logistic Science 

Taipei, Taiwan 
May 1999 
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RESEARCH 
    RESEARCH INTERESTS 
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Under Review 
 

Tesfayohannes, M., & Lee, Z. C. (2021). Promoting Grassroots entrepreneurship for developmental capacity 
building in the horn of Africa. Journal of Global Entrepreneurship Research.  
 
Lee, Z.C. (2021) Unmasking online learning: Deep dive into the impact of interaction types and self-
learning characteristics. Journal of Education for Business. (Under Review). 

 
 

Journal Articles in Progress 
 

Lee, Z.C. Advergame on Communication: The moderating roles of brand awareness, game experience and 
persuasion knowledge. 

 
Lee, Z.C. The effect of negative online consumer reviews on purchase intention: A purchase process view. 
(Manuscript target to Cyberpsychology, Behavior, and Social Networking, SSCI, Impact factor: 2.18) 

 
Lee, Z.C., Zhu, D.S., Nguyen V. V. The impact of eWord of mouth in online fashion purchase. 
(Manuscript target to Journal of Interactive Marketing, SSCI, Impact factor: 2.7) 

 
 

Papers Published in Proceedings and Symposium Publications 
 

Shen, G. C., & Lee, Z. C. (2019). Is the game fit the brand? Influence of brand awareness and advertising 
literacy. Proceedings of American Marketing Association Summer Conference, 2019 Annual Meeting, 
Chicago, IL., US. 

 
Shen, G. C., Tsai, C. H., Lee, Z. C., Lai, C. A. (2018, July). Investigating the impact of product placement on 
brand attitude: A case study of marvel movies. Proceedings of Global Marketing Conference, 2018 Annual 
Meeting, Tokyo, Japan. 
(The Global Marketing Conference (GMC) is the annually conference hosted by America Marketing 
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SERVICE AND MEMBERSHIP 

ACADEMIC SERVICE 
 
New Jersey City University, USA 
University level 
University Senate  
Senate Task Force Committee – Accelerated graduate 
program policy   
Senate Task Force Committee: Strategic Planning – Diversity and Globalization   

 
School level-School of Business (SOB) 
Chair, SOB Curriculum and Assessment 
Member, Economics & Business Research. 
Member, SOB Business Honors Committee 
Member, Strategic Planning Implementation Committee 
Member, Marketing Department Curriculum Committee 
Responsible for Marketing graduate/undergraduate program revision 
Revised and upgraded Global Marketing (MKTG-363) 
Revised and upgraded E-commerce (MKTG-422) 
Advisor to MBA capstone project 
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Susquehanna University, USA 
 

University level 
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GRADUATE STUDENT RESEARCH ADVISEMENT 
Helen Lin (M.S., National Dong Hwa University, Co-advisor) 2013-2014 
Thesis title: “A study on the impact of electronic word of mouth and quality on bed 
and breakfast purchase intention”. 

 
Nguyen Van Vu (M.S., National Dong Hwa University, Co-advisor) 2013-2014 
Thesis title: “The Impact of Customer Satisfaction on Positive Word of Mouth: 
The Case of Vietnamese Online Fashion Retailing”. 

 

PROFESSIONAL AFFILIATIONS 
 American Marketing Association (AMA) 
 International Textile and Apparel Association (ITAA) 
 American Collegiate Retailing Association (ACRA) 
 Global Information Technology Management Association (GITMA) 
 Global Business & International Management Conference (GBIM) 
 Institute of Electrical and Electronics Engineers Association (IEEE) 

 


